
State: MINNESOTA (QAP 
2014-15)

Minnesota Housing Finance Agency (Minnesota Housing)

Measure Evidence
HOUSING LOCATION: Site and Neighborhood Standards
A1. Mandatory 
restrictions prohibiting 
increases in racial and 
economic (or low-income) 
concentration

Minnesota is divided into two general geographic areas: (1) 
the Metropolitan Area and (2) the Greater Minnesota Area, 
which consists of the balance of the state. Distribution of tax 
credits between the two general areas is based on each 
area's percentage share of the entire state's total of public 
assistance recipients. For Greater Minnesota the percentage 
is 38%, and for the Metropolitan Area the percentage is 62% 
(p. 4). 

Minnesota Housing may consult with local communities, 
PHAs, and HUD to determine the marketability of projects. If, 
in the opinion of Minnesota Housing, the issuance of the tax 
credits to a project could be detrimental to existing rental 
property, Minnesota Housing will not issue tax credits to the 
applicant (p. 10) [Could also speak to a negative for B1 in 
terms of the power that community input could have on 
funding decisions.]

A2. Scoring that 
discourages racial and 
economic concentration. 

No.

A3. Mandatory 
requirements for 
development in high-
opportunity areas

No.

A4a. Scoring that 
encourages development in
high-income areas.

10 point to projects located in one of the top ten job or 
population growth; 5 points to projects located in one of the 
top twenty, but not in the top ten, job or population growth 
counties (Self-Score Worksheet p. 5).

A4b. Scoring that 
encourages development in
high opportunity areas.

No.

A5. Scoring or 
requirements that 
preference siting near high-
quality schools.

No.

A6. Scoring that 
discourages development in
distressed neighborhoods.1

(-) [One of 4 possible threshold reqs]: Projects which 
preserve existing subsidized housing in order to prevent 
conversion to market rate housing or to remedy physical 
deterioration which would result in the loss of federal 
subsidies (p. 6-7). (See Threshold Req in Notes).

A7. Scoring or 
requirements that 
preference siting near mass
transit.

No.

A8. Focus on and 
operationalization of a 
neighborhood revitalization 
plan.  

[One of 4 possible threshold reqs]: If in the metropolitan 
area, substantial rehabilitation projects in neighborhoods 
targeted by the city for revitalization (p. 6-7). [See Threshold 
Req in Notes.] [Strong (as a threshold req) but does not 

1 Evidence of the inverse: preference for development in distressed neighborhoods (by overemphasizing 
QCT/DDA preference, preference for existing subsidized housing in distressed neighborhoods, preferences 
for low-income matched financing, etc.) should also be noted.
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outline what is in this city targeting.]

2 points for rehabilitation projects that are part of a 
community revitalization or stabilization plan. Must be 
evidenced by a letter from the city verifying that the 
proposed project is part of an approved community 
revitalization area as established by resolution or other legal 
action (Self-Score Worksheet p. 2).

10 points to projects created in accordance with a 
comprehensive cooperatively developed plan that 
encompasses housing plus services and/or economic related 
initiatives (city comprehensive plans alone do not qualify for 
the options below)  5 points to projects created in accordance
with a cooperatively developed plan, which incorporates 
housing (only) initiatives (Self-Score Worksheet p. 4).

B1. Local participation in 
site selection is limited to 
statutory minimum.2

See A1. 

(-) 4 points to projects receiving funds from the local 
municipality. (local contributions may be in the form of tax 
increment financing, reservation land not subject to local 
property taxes, historic tax credits, monetary grants, tax 
abatement, land donation of the development site (Self-Score 
Worksheet p. 6).

HOUSING ACCESS: Affirmative Marketing, Priority Groups
C1. Mandatory 
requirements ensuring 
affirmative marketing.

No.

C2. Scoring that 
incentivizes affirmative 
marketing.

3 points to projects that include marketing efforts or project
design features to attract underserved populations (Single 
Female head of household with minor children, Individuals 
and Households of Color) including collaborations and 
partnerships proposed with members or organizations 
addressing the needs of underserved populations; Up to 10 
points to projects that include marketing efforts or project 
design features to attract underserved populations including 
collaborations and partnerships proposed with members or 
organizations addressing the needs of underserved 
populations AND the applicant has past successful 
experiences in marketing to or working with underserved 
populations (Self-Score Worksheet p. 9).

C3. Scoring that incentives 
language access and 
marketing to non-English 
speakers.

No.

D1. Scoring that promotes 
Section 8 voucher access in 
high-opportunity areas.

No.

D2. Requirements for 
monitoring Section 8 
voucher access in high-
opportunity areas.

Applicants must submit a letter of intent to develop a 
cooperative agreement which is signed by the applicant and 
Local Housing Authority along, with the completed Agreement
to Utilize Public Housing and Section 8 Waiting Lists (Self-
Score Worksheet p. 5). 

F1. Incentives for larger [One of 4 possible threshold reqs]: If in the metropolitan 

2 Evidence of the inverse: preferences or requirements for local participation should also be noted.
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family units. area, new Construction or substantial rehab family housing 
projects that are not restricted to persons 55 years old or 
older in which, for the term of the extended use period, at 
least 75% of the total tax credit units contain 2+ bedrooms 
and at least 1/3 of the 75% contain 3+ bedrooms (p. 6-7). 
[See Threshold Req in Notes.]

10 points to projects that provide family housing that is not 
restricted to persons 55+. At least 75% of the total tax credit 
units must contain 2+ bedrooms. The tenant selection plan 
must give preference to families with minor children (Self-
Score Worksheet p. 2).

F2. Incentives targeting 
families/families with 
children

No.

G1. Scoring that promotes 
units for lowest-income 
households (outside high-
poverty areas).

[One of 4 possible threshold reqs]: If in the metropolitan 
area, new construction or substantial rehabilitation in which, 
for the term of the extended use period, at least 75% of the 
total tax credit units are single room occupancy units with 
rents affordable to HHs whose income does not exceed 30% 
of the AMI (p. 6-7); [See Threshold Req in Notes.]

10 points to projects in which ≥50% of the units are 1 
bedroom or less with rents affordable to households whose 
incomes do not exceed 30% of AMI. (If points are 
claimed/awarded for this category, then no points may be 
claimed/awarded from the selection priority categories of 
Large Family Housing or Special Populations) (Self-Score 
Worksheet p. 2).

2 points to projects that reserve 25-50% of units affordable 
to HHs with rents at or below 60% of AMI to the total units in 
the project (Self-Score Worksheet p. 3).

Up to 18 points to projects that have entered into 
negotiations with a Local Housing Authority to receive PBRA. 
The assisted units must be located in buildings on the project 
site. For the purpose of this section, if a project contains 
existing PBRA units, these units will be counted towards 
meeting required Rental Assistance percentages (Self-Score 
Worksheet p. 4). [Could also be a negative in A6, but this 
seems to be more focused on the agreements for new PBRA.]

Up to 13 points for projects that reserve units that have 
rents affordable to HHs whose incomes do not exceed 30% or 
50% of median income without rental assistance (Self-Score 
Worksheet p. 10).

REPORTING REQUIREMENTS
H1. Racial/demographic 
reporting requirements.

No.

 
OVERALL ASSESSMENT
TOTAL POINTS POSSIBLE:  Variable based on Preference Category that projects apply under but 
all applicants must meet a minimum threshold is 30 points. (Scoring systems is such that 
points can be gained or lost.) 

 Strong affirmative marketing points – with mention of special populations. 
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Notes:  
[Threshold Requirements] Applications submitted in Round 1 must meet one of the following 
threshold types (p. 6-7):

 If in the Metropolitan Area:
1. New construction or substantial rehabilitation in which, for the term of the extended use 

period, at least 75% of the total tax credit units are single room occupancy units with 
rents affordable to HHs whose income does not exceed 30% of the AMI (G1);

2. New Construction or substantial rehab family housing projects that are not restricted to 
persons 55 years old or older in which, for the term of the extended use period, at least 
75% of the total tax credit units contain two+ bedrooms and at least 1/3 of the 75% 
contain 3+ bedrooms (F1); 

3. Substantial rehabilitation projects in neighborhoods targeted by the city for revitalization
(A8). 

 If Outside the Metropolitan Area:
1. Projects which meet a locally identified housing need and which are in short supply in 

the local housing market as evidenced by credible data such as local council resolution 
submitted with the application [not totally clear which category this fits into – could be 
for housing in high-income/opportunity non-metro areas, could also speak to a need for 
local support.]

 Projects that set aside units for special populations (persons with mental illness, 
development disabilities, drug dependency, brain injury, physical disabilities) (O1, O2). 

 Projects which preserve existing subsidized housing in order to prevent conversion to 
market rate housing or to remedy physical deterioration which would result in the loss of 
federal subsidies (A6). 

OTHER CATEGORIES
O1. Scoring that promotes 
units for persons with 
disabilities.

See Threshold Req in Notes.

See O2.
O2. Scoring that promotes 
units for special needs 
populations.  

See Threshold Req in Notes.

Up to 10 points for projects that serve special 
populations (persons with mental illness, development 
disabilities, drug dependency, brain injury, physical 
disabilities) (10 pts for projects that set-aside ≥50% of 
total units for this population, 3 pts for projects that 
set-aside ≥25% of total units for this population) (Self-
Score Worksheet p. 3).  

O3. Scoring to promote 
home ownership.

1 point to projects that incorporate a financially 
viable plan to transfer 100 percent of the HTC unit 
ownership at the end of the initial 15-year compliance 
period from the initial ownership entity of the project 
to tenant ownership (Self-Score Worksheet p. 8). 

O4. Provisions affirmatively 
furthering fair housing laws.

No.
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